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About the Company

Stanley Lifestyles Limited (SLL) is the 4th largest player in the super-premium & luxury furniture
segment in India in terms of revenue in FY23 available across various price points, i.e. super-
premium, luxury, & ultra-luxury segment. SLL has transitioned from a sales driven model
towards design led operations and has transformed into a comprehensive provider of home
solutions with complete control over the processes through its 2 manufacturing facilities with
combined total area of 3 lakh+ square feet. It has various new lifestyle products which are
trendy, contemporary & more affordable and expanding product categories with a big product
portfolio will help to capture higher wallet share from the consumers at a regular scale.

Strong tailwinds with large scale footprint

Households have a high prosperity to consume goods & services and these affluent households
are the drivers of luxury/super-premium consumption in India with the adoption and exposure
of global trends and lifestyles. The luxury/super-premium furniture and home goods market is
expected to reach US$ 4.8 bn by FY27 (tripled from 1.5 bn now) while the Indian home interior
market is poised to grow at a rate of 15% to become a US$37 billion market by FY27.

Expansion to drive growth

SLL operates through its 62 stores as of Dec'23 with a blend of 38 COCO and 24 FOCO having an
pan India presence in 25 tier 1 cities with a strong presence in the southern region strategically
located in the heart of the cities offering design led innovative home solutions in the luxury super
premium furniture segment. SLL adopts targeted marketing campaigns enhancing the appeal
for products by highlighting their luxurious and bespoke nature. SLL is trying to increase their
presence in the country by opening new stores which will ensure effective penetration of the
brand with a variety of marketing traditional and modern strategies.

Make in India turning into a global brand

The Make in India initiative by the Government of India, promoting Indian manufactured products
will lead to increase in demand for the company and is in discussions with the Government of
India for production linked incentives for the furniture industry. SLL is planning to shift towards
providing furniture in establishments like airports, corporate offices and high-end hospitals and
plans have been laid out for entering into a distribution arrangement with a leading foreign
brand to distribute their products in India.

Financials in Brief

SLL revenues have grown from 195.8 Cr in FY21 to 419 Cr in FY23 on a consolidated basis with
a 46% CAGR and EBITDA margins have also improved from 15.2% to 19.7% for the same period
while PAT has grown from 1.92 Cr in FY21 to 35 Cr in FY23 at a CAGR of 326.48%. SLL has been
generating positive cash flows over the years. Revenue contribution from COCO is at 62% while
FOFO is being on an increasing trend from 7% to 13% over the past 4 years, SLL has laid out a
vision of creating a truly luxurious brand and planning to pivot from just furniture to complete
home solutions company in the coming few years

Our View
SLL ranks among the few home-grown super-premium and luxury consumer brands in India

operating at scale in terms of manufacturing as well as retail operations. SLL has evolved its
products over the last few years operating at a significant scale while maintaining such a high
level of profitability covering the mass, luxury and ultra luxury segments. With improved lifestyle,
growing number of households, second homes trend will continue to drive growth and the
management is committed to expand market share and increase customer base over the next
few years. Hence we recommend a SUBSCRIBE to the issue.

IPO Details

Price Band (Rs) 351-369
Face Value (Rs) 2
Issue Open/Closing Date 21-June-24/25-June-24
Fresh Issues (Crs) 200
OFS (Crs) 337
Total Issue (Crs) 537
Minimum Bid Qty. (Nos) 40
QIB / HNI / Retail 50%/15%/35%
Implied Market Cap (Rs Crs)* 2104

*At higher band

Object of the Issue

> Investment in certain subsidiaries for opening
of new stores, anchor stores and renovation of
existing stores.

» Funding capex requirements for machinery &
equipment.

Strengths

» Pan-India presence with strategically located
stores and focused on design-led product
innovation.

> Fully vertically integrated with efficient business
model and track record of financial growth.

» Comprehensive home solutions with offerings
across categories & price points.

> First generation Promoter with experienced
professionals & senior-management team.

Key Risks

» High dependency on sofas and recliners and
slowdown in demand.

> Loss of premium leather suppliers could adversely
affect the business.

Key Financials

(Rs Crs) FY22(12) FY23(12) 9MFY24(9)
Revenue 292.2 419.0 313.3
EBITDA 59.0 82.7 57.8
EBITDA Margin (%) 20.2%  19.7% 18.4%
PAT 23.2 35.0 18.7
PAT Margin (%) 7.9% 8.3% 6.0%
EPS (Rs) 4.1 6.4 3.83*
NAV (Rs) 38.7 42.0 46.0
RoE (%) 1.8 16.3 7.9
RoCE (%) 12.9 16.6 8.6
Net Worth 199.8 216.5 237.2
Total Borrowings 6.1 9.4 309

Source: RHP, Note: *9M Not annualised
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Exhibit 1: Household segmented by income
Mn, %, CY 2017, 2023 & 2027P

2017 2023 2027P " CAGR
Annual household Total Households Total Househalds TotalHousehalds (5059090 )
income ~300 Mn ~332Mn ~363Mn e i
Affluent
USD 25,000+ ~2x jump ~1.5x jump 10%
(INR 2000k+) ( ) in 6 years in 4 years
oy 23M 34Mn 46Mn o
USD 14,200-25,000 n ( 8% )
(INR 1136k - 2000k) (~8%) (~10%) (~13%) s
Aspirahional
vp § 135Mn 171 Mn 199 Mn
LUSD 3,500 14,200 4%
(INR 280k - 1136k) (~44%) (~52%) (~55%) :
| ow Income
<USD 3500 140Mn 117Mn 105Mn =y
(~46%) (~35%) (~29%)

(INR = 280k)

Notes: Annual household income is defined at 2021 prices. Household are split as Affluent, well-off, aspirational, and low Income.

Source: RHP, Redseer analysis & estimates

Exhibit 2: Indian retail market Split (Discretioner vs Non-discretionery split)

USD Bn, CY 2017, 2023 & 2027P
I Discretionary Non-Discretionary 1120
(INR 20Kk Bn)

943
(INR 75k Br) ~
687 20% 16 ]
(INR 55k Bn)
0%
1% 66%
63% 5%,
2017 2023 2025P

Notes: Non-discretionary spending includes food & non-alcoholic beverages, housing, water, electricity, gas & other fuels

Source: RHP, Redseer analysis & estimates
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Exhibit 3: Split of Organized and Traditional Retail Market in India
USD Bn, CY 2017, 2023 & 2027P

Il Crganised retail Traditional retail

23 P

1331
(INR 106k Bn)

20 | 26% 4

943
{INR 75k Bn)
687 7%
{INR 55k Bn)
[ 10% |
70%
83% »
90%
2017 2023 2027P

Notes: Organised retail includes sales happening through modern trade, organized brick & mortar, and online marketplace/platforms.
Traditional Retall includes sales happening through general trade stores or unorganised kirana stores.

Source: RHP, Redseer analysis & estimates

Exhibit 4: Luxury and Non- luxury organized retail market in India
USD Bn, CY 2023 & 2027P

I ooy Non luxury CAGR
0237217
400
(INR 32k 8n)
1520%
(UISD 60-80 Bri) @
s (LISD 219-339 8n)
(INR 11% Bn) o
(USD 14-28 Bn)
B890%
(USD 124130 B
2023 2027P

Note(s): Luxury encompasses various categories, including gourmet food (INR 4500+), fine wines and spirits (INR 10K+), luxury
personal goods (Apparels — INR 30K+), high-end furniture and home décor (Sofas — INR 300K+), luxury autornobiles (INR 1 Cr+) among

others.

Source: RHP, Redseer analysis & estimates
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Exhibit 5: India Furniture & Home Goods Market - Organized vs Unorganized
Sales, USD Bn, FY 17, 20, 21, 23 & 27P

49

Il Organised i e (INR 3.9k Bn)

20 19
( ;kﬁBn) (INR . e
m‘ 10 ?6% 65%
(INR 0.8k Bn) -
86% 79% “ﬁ? 74%
FY17 ' FY20 Y21 FY23 T FY27P

Notes(s): Organised sales refer to the sales of furniture occurring through branded retail stores, online channels, and standalone stores
with a minimum area of 2500 sq. ft.

Source: RHP, Redseer analysis

Exhibit 6: India Furniture Market - Branded Vs Standalone India Home Goods Market - Branded Vs Standalone
GMV, USD Bn, FY 17, 23 & 27P GMV, USD Bn, FY 17, 23 & 27P
I 2randed Standalone 278 1 M 8randed =~ Standalone 21
(INR 2.2k Bn) i (INR 1.7k Bn)

14 |
(INR 1.1k Bn) | ( 86 )
1 ; INR 686 Bn
w105 |
: 81
(INR B En) (INR 838 Bn) go.es __ 63 BIZ% o
| 47  (INR 505 BN
229% | (INR3778n) 2027%
91% :
94% : 88-02%
Sk ; osq  9395%
FY17  FY20 FY23 FYZ27P FY17 FY20 FY23 FY27P

Notes(s): Branded are considered stores with more than one retail outlet or sell their producis online. Standalone are stores with single
retail outlet.

Source: RHP, Redseer analysis
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Exhibit 7: Furnishing spends - % of home value
%, India & Development countries

India

Source: RHP, Redseer analysis & estimates

Exhibit 8: India Interior Market - Organized vs Unorganized
Sales, FY 23 & FY 27P

CAGR
023-27P
37

(5% (INR 3.9k Bn)
L 23%

21
(INR 1.7k Bn)
27.4
168 13%
FY 23 FY 27P

Note (s): Interiors include core services (like modular kitchens, starage units, entertainment units and other furniture items

Source: RHP, Redseer analysis & estimates
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Exhibit 9: lllustrative images of certain of our stores across different formats

i p ]

SOFAS . RECLINERS . DINING . BEDS . MATTRESSES . WARDROBES AND MORE

., g

Source: RHP
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Disclaimer:
:

Reliance Securities Limited (RSL), the broking arm of Reliance Capital is one of the India’s leading retail broking houses. Reliance Capital is amongst India’s leading and most valuable
financial services companies in the private sector. Reliance Capital has interests in asset management and mutual funds, life and general insurance, commercial finance, equities and
commodities broking, wealth management services, distribution of financial products, private equity, asset reconstruction, proprietary investments and other activities in financial services.
The list of associates of RSL is available on the website www.reliancecapital.co.in. RSL is registered as a Research Analyst under SEBI (Research Analyst) Regulations, 2014

General Disclaimers: This Research Report (hereinafter called ‘Report) is prepared and distributed by RSL for information purposes only. The recommendations, if any, made herein are
expression of views and/or opinions and should not be deemed or construed to be neither advice for the purpose of purchase or sale of any security, derivatives or any other security
through RSL nor any solicitation or offering of any investment /trading opportunity on behalf of the issuer(s) of the respective securitylies) referred to herein. These information / opinions /
views are not meant fo serve as a professional investment guide for the readers. No action is solicited based upon the information provided herein. Recipients of this Report should rely
on information/data arising out of their own investigations. Readers are advised to seek independent professional advice and arrive at an informed trading/investment decision before
executing any frades or making any investments. This Report has been prepared on the basis of publicly available information, internally developed data and other sources believed by
RSL to be reliable. RSL or its directors, employees, dffiliates or representatives do not assume any responsibility for, or warrant the accuracy, completeness, adequacy and reliability of such
information / opinions / views. While due care has been taken to ensure that the disclosures and opinions given are fair and reasonable, none of the directors, employees, dffiliates or
representatives of RSL shall be liable for any direct, indirect, special, incidental, consequential, punitive or exemplary damages, including lost profits arising in any way whatsoever from the
information / opinions / views contained in this Report.

Risks: Trading and investment in securities are subject to market risks. There are no assurances or guarantees that the objectives of any of trading / investment in securities will be achieved.
The trades/ investments referred to herein may not be suitable to all categories of traders/investors. The names of securities mentioned herein do not in any manner indicate their prospects
or returns. The value of securities referred to herein may be adversely affected by the performance or otherwise of the respective issuer companies, changes in the market conditions,
micro and macro factors and forces affecting capital markets like interest rate risk, credit risk, liquidity risk and reinvestment risk. Derivative products may also be affected by various risks
including but not limited to counter party risk, market risk, valuation risk, liquidity risk and other risks. Besides the price of the underlying asset, volatility, tenor and interest rates may affect
the pricing of derivatives.

Disclaimers in respect of jurisdiction: The possession, circulation and/or distribution of this Report may be restricted or regulated in certain jurisdictions by appropriate laws. No action
has been or will be taken by RSL in any jurisdiction (other than India), where any action for such purposels) is required. Accordingly, this Report shall not be possessed, circulated and/
or distributed in any such country or jurisdiction unless such action is in compliance with all applicable laws and regulations of such country or jurisdiction. RSL requires such recipient to
inform himself about and to observe any restrictions at his own expense, without any liability to RSL. Any dispute arising out of this Report shall be subject to the exclusive jurisdiction of the
Courts in India.

Disclosure of Interest: The research analysts who have prepared this Report hereby certify that the views /opinions expressed in this Report are their personal independent views/opinions
in respect of the securities and their respective issuers. None of RSL, research analysts, or their relatives had any known direct /indirect material conflict of interest including any long/short
position(s) in any specific security on which views/opinions have been made in this Report, during its preparation. RSL's Associates may have other potential/material conflict of interest
with respect to any recommendation and related information and opinions at the time of publication of research report. RSL, its Associates, the research analysts, or their relatives might
have financial interest in the issuer company(ies) of the said securities. RSL or its Associates may have received a compensation from the said issuer companylies) in last 12 months for the
brokerage or non brokerage services.RSL, its Associates, the research analysts or their relatives have not received any compensation or other benefits directly or indirectly from the said
issuer company(ies) or any third party in last 12 months in any respect whatsoever for preparation of this report.

The research analysts has served as an officer, director or employee of the said issuer company(ies)?: No

RSL, its Associates, the research analysts or their relatives holds ownership of 1% or more, in respect of the said issuer company(ies).?: No

Copyright: The copyright in this Report belongs exclusively to RSL. This Report shall only be read by those persons to whom it has been delivered. No reprinting, reproduction, copying,
distribution of this Report in any manner whatsoever, in whole or in part, is permitted without the prior express written consent of RSL.

RSL's activities were neither suspended nor have defaulted with any stock exchange with whom RSL is registered. Further, there does not exist any material adverse order/judgments/
strictures assessed by any regulatory, government or public authority or agency or any law enforcing agency in last three years. Further, there does not exist any material enquiry of
whatsoever nature instituted or pending against RSL as on the date of this Report.

Important These disclaimers, risks and other disclosures must be read in conjunction with the information / opinions / views of which they form part of.

RSL CIN: U65990MH2005PLC154052. SEBI registration no. (Stock Broker: INZ000172433, Depository Participants: CDSL IN-DP-257-2016 IN-DP-NSDL-363-2013, Research Analyst:
INHO00002384); AMFI ARN No.29889.
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