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Key Financial & Operating Metrics (Consolidated)  
In INR mn Revenue YoY (%) EBITDA EBITDA % PAT EPS ROE ROCE 

FY21 1957.80 - 307.91 15.73% 19.23 0.20 1.05 8.74 

FY22 2922.04 49.25 602.69 20.63% 232.19 4.14 12.13 22.66 

FY23 4189.98 43.39 841.95 20.09% 349.77 6.13 16.83 28.99 

Stanley Lifestyles Limited 
June 20, 2024 

Stanley is a super-premium and luxury furniture brand in India, distinguished as 
one of the few home-grown super-premium and luxury consumer brands 
operating at scale in terms of manufacturing as well as retail operations. Further, 
Stanley is the fourth largest player in the home furniture segment in India in 
terms of revenue in FY23. Stanley has the distinction of being among the first 
few Indian companies to venture into the super-premium and luxury furniture 
segment and one of the few Indian companies present across various price 

points, i.e., super-premium, luxury, and ultra-luxury segment, through its various brands.          
 
Investment Rationale: 
Stanley lifestyles TAM in India as the largest and the fastest growing brand in the luxury/super-
premium furniture segment:   

 In FY23, Stanley Lifestyles has an addressable market of approximately US$ 5.3 billion (₹423 
billion), projected to grow to approximately US$ 10.5 billion (₹840 billion) by FY27.  

 Their current suite of offerings focuses on the luxury furniture, home goods, and home interiors 
market in India.  

 Stanley is the largest in terms of number of stores and total different types of luxury products 
offered amongst peers and the fastest in terms of revenue growth.  

 
Strategic expansion plans of retail stores which will boost the top-line growth:  

 Stanley's expansion into newer markets offers potential for market share gains, increased 
brand recognition, and economies of scale.  

 Stanley intends to establish 24 new stores between FY25 to FY27 in the states and union 
territories of Delhi, Tamil Nadu, Telangana, and Maharashtra through five of its subsidiaries. 
Stanley proposes to utilize an estimated amount of ₹901.27 million from the Net Proceeds 
towards the establishment of these new stores.  

 Stanley intends to establish three Anchor Stores between FY26 to FY27, each with an estimated 
average size of 30,000 square feet in the States and Union Territories of Delhi, Telangana, and 
Maharashtra through 3 of its subsidiaries.   

 
Expansion Strategies in B2B segment and diversifying product portfolio:   

 Stanley aims to expand its presence in the B2B segment and enter into distribution 
arrangements.  

 With a shift towards luxury furniture in airports, corporate offices, and high-end hospitals, 
Stanley plans to leverage its brand value and premium products to meet this demand.  

 To connect with younger demographics and diversify its portfolio, Stanley intends to offer 
perfumes through its stores, aiming to cross-sell products and build long-term customer 
relationships   

 
Valuation and Outlook: In FY23, Stanley Lifestyles has an addressable market of approximately 
US$ 5.3 billion (₹423 billion), projected to grow to approximately US$ 10.5 billion (₹840 billion) by 
FY27. The company currently has 62 COCO and FOFO stores as of 9MFY24 with an average revenue 
per store of ₹50.67 million. With the expansion of 24 new stores by FY27 and 3 new anchor stores 
the company’s total store count will increase to 89 stores. We also expect the company’s average 
revenue per store to increase due to rise in India’s GDP per capita, growth of affluent households, 
and increase in organised retail share in the luxury retail market. Stanley is the largest in terms of 
number of stores and total different types of luxury products offered amongst peers and the 
fastest in terms of revenue growth. The rapid expansion of stores from 19 stores in FY21 to 34 
stores in FY23 has resulted in a CAGR of 46.29% in revenues with EBITDA also growing 173.44% 
with an increase of EBITDA margin from 15% in FY21 to 20% in FY23 during the same period as the 
company catered luxury and premium furniture products which have higher margins. The company 
reported ROE and ROCE of 16.83% and 28.99% in FY23. We recommend a subscribe to the issue, as 
the company is poised to benefit from the growth in the luxury, premium products segment as the 
company with no probable listed peers in the Indian market and largest product offerings. We 
recommend a subscribe to the issue, as a good long term investment as the new store additions 
done over the last 2-3 years combined with the new store additions in the years to come nearly 
trebles the company's presence coupled with very strong industry growth rates. 

 

SUBSCRIBE 

research@smifs.com  

Issue Snapshot 

Issue Open 21-June-24 

Issue Close 25-June-24 

Price Band INR 351-369 

Issue Size (Shares) 1,45,53,508 

Market Cap (mln) INR 21039 

Particulars 

Fresh Issue (INR mln) INR 2000 

OFS Issue (INR mln) INR 3370.24 

QIB 50% 

Non-institutionals 15% 

Retail 35% 

Capital Structure 

Pre Issue Equity 5,15,97,168 

Post Issue Equity 5,70,17,222 

Bid Lot 40 shares 

Minimum Bid amount @ 351 INR 14040 

Maximum Bid amount @ 369 INR 14760 

Share Holding Pre Issue Post Issue 

Promoters  67.36% 56.81% 

33.00% 43.19% Public  

Particulars 

Face Value INR 2 

Book Value INR 76.68 

EPS, Diluted INR 6.13 

Objects of the Issue 

1. Opening of new stores by subsidiaries- INR 

901.27mn  

2. Opening anchor stores by subsidiaries- INR 

399.90mn  

3. Renovation of existing stores- INR 

100.40mn  

4. Funding capex for purchase of new 

machinery- INR 66.59mn 

5. General corporate purposes 

https://t.me/smifslimited
https://www.linkedin.com/company/smifs-limited/
https://twitter.com/SmifsLimited
https://www.facebook.com/SmifsLimited/
https://www.youtube.com/channel/UCQ32cW4pLRsOw8WCXucK70A
https://www.instagram.com/smifslimited/
https://api.whatsapp.com/message/6754RA5CCEQFP1?autoload=1&app_absent=0
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Stanley is a super-premium and luxury furniture brand in India, distinguished as one of the few home-grown super-premium and luxury consumer brands 
operating at scale in terms of manufacturing as well as retail operations. Further, Stanley is the fourth largest player in the home furniture segment in India in 
terms of revenue in FY23. Stanley has the distinction of being among the first few Indian companies to venture into the super-premium and luxury furniture 
segment and one of the few Indian companies present across various price points, i.e., super-premium, luxury, and ultra-luxury segment, through its various 
brands.  
 
Manufacturing-Retail Model 
 
Stanley designs, manufactures, and retails its products through its own network of ‘company owned and company operated’ and ‘franchisee-owned and 
franchisee-operated’ stores with pan-India presence. Stanley is among the top four Indian super-premium and luxury furniture manufacturing companies in India 
that is completely integrated, possessing the ability to manufacture its products and distribute them through its own network of retail stores. Stanley believes 
that its in-house manufacturing operations coupled with its retailing model differentiates it from other Indian and foreign furniture brands. Stanley's integrated 
model provides it with the ability to have complete control over its processes, ranging from procurement of raw materials, designing its products, manufacturing, 
quality control, marketing, and ultimately sale of its products. 
 
Stanley offers customers bespoke products by leveraging the skilled craftsmanship of its employees. Stanley's employees possess expertise across various 
processes deployed as part of its operations, which include leather marking, cutting, carpentry, sewing and stitching, metal work, and polishing. As of 9MFY24, the 
total number of craftsmen associated with Stanley's new product development division was 58 (including permanent employees and craftsmen on a contractual 
basis). Stanley focuses on attention to detail while blending unique manufacturing techniques with contemporary design to deliver a truly distinctive product 
experience and offer luxurious offerings to customers. Almost all of Stanley's products under its “Stanley Level Next” and “Stanley Boutique” brands include 
handcrafted elements. 
 
Over the years, Stanley has developed long-standing relationships with its vendors, allowing it to source quality raw materials, including leather and Forest 
Stewardship Council (“FSC”) certified timber used in its operations. Stanley uses premium quality leather sourced from green certified tanneries across Europe 
while the timber used to manufacture its products is sourced from vendors across South-East Asia. Stanley is also one of the largest importers of leather in India 
for furniture manufacturing purposes in FY23. Stanley believes that its ability to oversee various processes results in better product quality and reduced delivery 
timelines, and its ability to adapt to customers’ requirements and preferences allows it to manufacture furniture for every room of a home. 
 
Retail Presence 
 
Stanley markets and sells its products through its network of stores. Stanley believes its stores are the first step towards entering the world of luxury furniture for 
its customers. Over the years, Stanley has significantly expanded its network of stores and as of 9MFY24, it operated 38 ‘company owned and company operated’ 
or “COCO” stores all located in the major metro-cities of Bengaluru, Chennai, New Delhi, Mumbai, and Hyderabad and 24 ‘franchisee-owned and franchisee-
operated’ or “FOFO” stores in 21 cities across 11 States and Union Territories in India. In addition, in certain cities in India, Stanley has also experimented with a 
hybrid concept, where it may have different store formats under one large store in order to efficiently utilize the real estate and provide an opportunity to its 
customers to experience the complete “Stanley” brand experience under one roof. For example, one of Stanley's existing stores located at Hosur Road, Bengaluru, 
Karnataka includes different store formats, i.e., “Stanley Level Next” and “Sofas & More by Stanley” at a single location. 
 
Industry Overview: 
 
Indian households actively engage in discretionary spending, especially luxury spending, fueled by the surge in GDP Per Capita: According to the IMF, India’s GDP 
per capita was US$ 2,500 in 2023, which is currently lower than that of other developed economies like the US (US$ 81,630) and China (US$ 12,510). However, 
the IMF has projected a potential growth of 9% annually, which could result in India's GDP per capita reaching US$ 3,570 by CY27. In mature economies, crossing 
the GDP per capita mark of approximately US$ 2,000 has historically signalled an inflection point that indicates an increase in discretionary expenditure. For 
instance, when China surpassed the US$ 2,000 mark in CY06, it witnessed significant growth in its Private Final Consumption Expenditure (PFCE is defined as the 
expenditure incurred by the resident households on final consumption of goods and services, whether made within or outside the economic territory). India is 

bound to witness a similar trend, with the current GDP per capita ranging from US$ 2,200 to US$ 2,400.  
The consumption of luxury/super-premium goods correlates with GDP per capita: Considering the potential for India's GDP per capita to surpass US$ 2,000, 
India can emerge as a significant contributor to the global luxury/super-premium market.  
 
According to the World Bank, India's PFCE still remains below that of developed nations such as the USA (US$ 16.7 trillion) and China (US$ 7.5 trillion). However, 
the Indian Budget Report Fiscal 2023 states that PFCE experienced a growth rate of 10% and is projected to reach US$ 2.2 trillion by 2023, constituting 
approximately 60% of the country's GDP. This highlights the substantial contribution of PFCE to India's overall economic activity. The growth in PFCE indicates that 
households have a higher propensity to consume goods and services, reflecting positive consumer sentiment, increasing purchasing power, and rising incomes.  
 
 

Stanley Lifestyles Limited 
June 20, 2024 
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The growing number of affluent households’ fuels rising consumption and drives 
luxury/super-premium spending: The total number of Indian households can be 
broadly divided into four cohorts: affluent, well-off, aspirational, and low-income 
households. While aspirational households (households with an annual income of 
US$ 3,500/₹ 0.28 million to US$ 14,200/₹ 1.13 million) form the largest chunk of 
the population, affluent households (households with an annual income of more 
than US$ 25,000/₹ 2 million), which currently represent approximately 3% of the 
total households, are projected to grow fastest, at 10% annually between FY23-
27. During FY17-23, the total number of affluent households has grown 
approximately 2 times, from 4 million to 9 million, which depicts a significant 
jump when compared to other household categories. With the rise in household 
incomes and an upward shift in the household pyramid, there is an anticipated 
increase in discretionary spending as well. This observation is further supported 
by the growth of discretionary spending in PFCE (Private Final Consumption 
Expenditure) over the past decade. This suggests consumers are increasingly 
spending a large portion of their budgets on discretionary items and experiences. 
Although affluent households make up only 3% of the total households, they 

contribute 10% of the total PFCE. This signifies that affluent households have high purchasing power and engage in a substantial amount of discretionary 
spending. This reflects their ability to indulge in luxury and super-premium goods and services. Luxury consumption in FY23 accounted for 3% and super-premium 
consumption accounted for 5% of the PFCE, respectively. Luxury consumption grew at a CAGR of 17% over the last 6 years, whereas super-premium consumption 
grew at a CAGR of 19% over the same period.  

Luxury organised retail to grow at 26% within FY23-27 
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The furnishing market likely to be direct beneficiary of the surge in demand for real estates: 

 The growth in the real estate market is closely tied to the growth of the home furnishing market. As real estate grows, so does the demand for home 
furnishings. On average, approximately 20-25% of the total cost of acquiring a household is spent on home furnishings, which is a substantial amount 
considering the growth in residential real estate sales and the trend of consumers buying multiple residential units. 

 One of the key factors boosting the growth of the home furnishing market is the increased demand for housing units driven by the real estate market. 

Homeowners and renters need furniture to make their living spaces functional and aesthetically pleasing, which in turn drives growth in the furniture market. 

 As real estate grows, so too does the demand for interior design and home staging services. Homeowners and real estate developers look for ways to make 

their properties more attractive to potential buyers. Interior designers and home stagers select and arrange furniture in a way that creates a stylish and 
inviting atmosphere. This can help to sell a property more quickly and for a higher price, which in turn drives demand for furniture. 

 The real estate market significantly influences housing trends and changing lifestyle preferences. As the market grows, new housing trends emerge, such as 
open floor plans, smart homes, or eco-friendly designs. These trends often require specific types of furniture that align with the evolving preferences of 
homebuyers and renters, leading to growth in the furniture market. 

 With real estate growth, there is increased awareness of design trends and the importance of home furnishing aesthetics. Luxury and premium real estate 
consumers are more likely to be knowledgeable about current interior design styles, materials, and decor. This heightened awareness and interest in home 
interior solutions contribute to the growth of the market as consumers actively seek out products and services that align with their design preferences. 

 Overall, the growth in the real estate market creates a ripple effect in the furniture market. The increasing demand for housing, interior design services, 
furnished options, renovations, and evolving housing trends all contribute to the expansion of the furniture market as it caters to the furnishing needs of 
properties in the real estate sector.  

Indian furniture and home goods market to become US$ 49 billion market by FY27  
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The luxury/super-premium furniture & home goods market is poised to triple its size by FY27:  

Investment Rationale: 

Stanley lifestyles TAM in India as the largest and the fastest growing brand in the 
luxury/super-premium furniture segment: In FY23, Stanley Lifestyles has an 
addressable market of approximately US$ 5.3 billion (₹423 billion), projected to grow 
to approximately US$ 10.5 billion (₹840 billion) by FY27. Their current suite of 
offerings focuses on the luxury furniture, home goods, and home interiors market in 
India.  Within this market, the organized luxury segment, which includes sales 
through brick-and-mortar stores and online platforms, is experiencing significant 
growth. Growth in this segment is driven by factors such as rising nuclearization, 
increasing women's workforce, changing consumer preferences, higher disposable 
incomes, the influence of social media, rising housing projects, and the growth of the 
tourism and hospitality industry. Stanley is the largest in terms of number of stores 
and total different types of luxury products offered amongst peers and the fastest in 

terms of revenue growth. 

Strategic expansion plans of retail stores which will boost the top-line 
growth: Stanley's expansion into newer markets offers potential for 
market share gains, increased brand recognition, and economies of scale. 
While Stanley has previously focused on expanding its presence in India, 
the company intends to continue increasing its presence within India as 
well as expanding its retail operations outside India, including but not 
limited to regions in the Middle East and Southeast Asia, to address the 

Stanley Lifestyles Limited 
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luxury furniture requirements of high-net-worth individuals. With the increase of premium and luxury homes in India, Stanley intends to increase its same-city 
presence and target opening new stores across all its formats in major metro cities while also expanding its presence in markets where the company is not 
currently present. Stanley intends to establish 24 new stores between FY25 to FY27 in the states and union territories of Delhi, Tamil Nadu, Telangana, and 
Maharashtra through five of its subsidiaries. Stanley proposes to utilize an estimated amount of ₹901.27 million from the Net Proceeds towards the establishment 
of these new stores. The establishment of the new stores is proposed to be undertaken entirely from the Net Proceeds of the Fresh Issue. The new stores are 
proposed to be established under three formats: (i) Stanley Level Next, (ii) Stanley Boutique, and (iii) Sofas & More by Stanley (“Formats”). Stanley Level Next 
stores offer luxury products, Stanley Boutique stores offer premium products, and Sofas & More by Stanley stores offer products which fall in the mid-high 
category, thereby catering to customers at all price points. Stanley's new stores will be set up and operated by one or more of its subsidiaries depending on the 
region in which the new stores will be set up. In addition, going forward, Stanley may consider strategically acquiring stakes from its partners in certain 
subsidiaries. For example, Stanley has in the past acquired the stake of its partners in its subsidiary, Sana Lifestyles Limited, to make it a wholly-owned subsidiary 
and gain effective control over retail operations, focusing on improving profitability. Stanley may also grow its store count inorganically by converting FOFO stores 
into COCO stores by buying out its franchisee partners when the company sees a market opportunity. Further, Stanley will continue to undertake the 
refurbishment of its existing stores to align with its customer expectations. Under Stanley's renovation policy, once a particular format of store has completed five 
years of operations, the company typically renovates that store. Stanley intends to utilize an estimated amount of ₹100.40 million from the Net Proceeds to 
renovate 15 existing stores between FY25 to FY27 in the States and Union Territories of Delhi, Tamil Nadu, Telangana, Maharashtra, and Karnataka. Leveraging its 
experience in operating different store formats, such as “Stanley Level Next” and “Stanley Boutique” at a single location at one of its existing stores located at 
Hosur Road, Bengaluru, Karnataka, Stanley intends to establish three Anchor Stores between FY26 to FY27, each with an estimated average size of 30,000 square 
feet in the States and Union Territories of Delhi, Telangana, and Maharashtra through three of its subsidiaries. The Anchor Store format is a combination of 

“Stanley Level Next”, “Stanley Boutique”, and “Sofas & More by Stanley” formats 
where luxury products are offered at a more affordable price. Stanley started 
operations at its first Anchor Store in Bengaluru, Karnataka in FY24. The company 
proposes to utilize an estimated amount of ₹399.90 million from the Net Proceeds 
towards the establishment of these Anchor Stores. The rapid expansion of stores 
from 19 stores in FY21 to 34 stores in FY23 has resulted in a CAGR of 46.29% in 
revenues with EBITDA also growing 173.44% with an increase of EBITDA margin 
from 15% in FY21 to 20% in FY23 during the same period as the company catered 
luxury and premium furniture products which have higher margins. With the 
further increase of 24 new stores we expect the company’s earnings to further 
expand in the coming financial years.  

Expansion Strategies in B2B segment and diversifying product portfolio: Stanley 
aims to expand its presence in the B2B segment and enter into distribution 
arrangements. With a shift towards luxury furniture in airports, corporate offices, 
and high-end hospitals, Stanley plans to leverage its brand value and premium 
products to meet this demand. The company recently demonstrated its B2B 
capabilities by designing and manufacturing products for a major Indian airport 
terminal. While maintaining its focus on manufacturing and retailing under the 
“Stanley” brand, Stanley may explore distribution arrangements with leading 
foreign brands to grow its business. The company also plans to increase market 
presence through third-party distributors and has recently partnered with an 
American furniture company to distribute products in the SAARC region. To 
connect with younger demographics and diversify its portfolio, Stanley intends to 
offer perfumes through its stores, aiming to cross-sell products and build long-
term customer relationships. The company will continue to develop quality 
products, ensuring the “Stanley” brand remains distinctive. Stanley’s strategy 
includes expanding into new segments, such as launching store formats for 
affordable quality products if there is demand. Additionally, to streamline 
operations, Stanley may establish product-specific store formats and enhance its 
online presence, such as standalone retail stores for beds and mattresses.  
    

Valuation and outlook: In FY23, Stanley Lifestyles has an addressable market of 
approximately US$ 5.3 billion (₹423 billion), projected to grow to approximately 
US$ 10.5 billion (₹840 billion) by FY27. The company currently has 62 COCO and 
FOFO stores as of 9MFY24 with an average revenue per store of ₹50.67 million. 
With the expansion of 24 new stores by FY27 and 3 new anchor stores the 
company’s total store count will increase to 89 stores. We also expect the 
company’s average revenue per store to increase due to rise in India’s GDP per 
capita, growth of affluent households, and increase in organised retail share in 
the luxury retail market. Stanley is the largest in terms of number of stores and 
total different types of luxury products offered amongst peers and the fastest in 
terms of revenue growth. The rapid expansion of stores from 19 stores in FY21 to 
34 stores in FY23 has resulted in a CAGR of 46.29% in revenues with EBITDA also 
growing 173.44% with an increase of EBITDA margin from 15% in FY21 to 20% in 
FY23 during the same period as the company catered luxury and premium 

furniture products which have higher margins. The company reported ROE and ROCE of 16.83% and 28.99% in FY23. We recommend a subscribe to the issue, as 
the company is poised to benefit from the growth in the luxury, premium 
products segment as the company with no probable listed peers in the Indian 
market and largest product offerings. We recommend a subscribe to the issue, as 
a good long term investment as the new store additions done over the last 2-3 
years combined with the new store additions in the years to come nearly trebles 
the company's presence coupled with very strong industry growth rates. 

Stanley Lifestyles Limited 
June 20, 2024 

Total Owned stores by the company: 

The table below sets forth details of the revenue generated from sales for 
the periods indicated: 

Proposed new stores to be opened:  
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Peer comparison:  
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Key Ratios  

Y/E (INR mln) FY21 FY22 FY23 

Growth Ratio    

Net Sales Growth(%) 0.00 49.25 43.39 

EBITDA Growth(%) 0.00 79.24 37.98 

PAT Growth(%) 0.00 1107.44 50.64 

Margin Ratios    

Gross Profit 50.18 50.70 51.24 

PBIDTM  18.76 22.53 21.68 

EBITM 8.18 15.08 14.93 

PBT 3.18 10.93 11.07 

PAT 0.98 7.95 8.35 

Return Ratios    

ROA  0.57 6.16 8.12 

ROE 1.05 12.13 16.83 

ROCE 8.74 22.66 28.99 

Turnover Ratios    

Asset Turnover(x) 0.58 0.77 0.97 

Inventory Turnover(x) 2.05 2.74 3.50 

Debtors Turnover(x) 14.03 17.76 23.61 

Fixed Asset Turnover (x) 1.15 1.43 1.54 

Solvency Ratios    

Total Debt/Equity(x) 0.00 0.03 0.04 

Current Ratio(x) 2.73 2.23 2.18 

Quick Ratio(x) 1.49 1.09 1.01 

Interest Cover(x) 1.64 3.63 3.87 

Cash Flow  

Y/E (INR mn) FY21 FY22 FY23 

Profit Before Tax 62.20 319.36 464.00 

Adjustment 293.11 279.53 392.04 

Changes In working Capital 16.02 -199.32 -41.24 

Cash Flow after changes in Working 371.33 399.57 814.80 

     Tax Paid -41.53 -114.34 -135.09 

Cash From Operating Activities 329.80 285.23 679.71 

Cash Flow from Investing Activities -31.69 -116.21 -273.90 

Cash from Financing Activities -238.75 -187.66 -411.70 

Net Cash Inflow / Outflow 59.36 -18.64 -5.89 

Opening Cash & Cash Equivalents 61.85 121.21 102.57 

Closing Cash & Cash Equivalent 121.21 102.57 96.68 

Balance Sheet  

Y/E (INR mn) FY21 FY22 FY23 

Source of funds    

Equity Share Capital 73.71 73.71 73.71 

Reserves 1755.61 1923.84 2084.37 

Total Share holders funds 1829.32 1997.55 2165.02 

Total Debt 2.53 60.86 93.70 

Curent Liabilities 768.45 1028.81 1041.26 

Trade Payables 423.61 485.50 437.95 

Total Non-Current Liabilities 756.64 1055.34 1195.98 

Total Liabilities 3401.03 4140.17 4475.23 

    

Application of funds    

Fixed Assets 1175.27 1654.50 2016.25 

Cash and Bank 864.89 746.27 734.00 

Total Current Assets 2095.44 2298.26 2269.61 

Other current assets 9.05 38.55 17.63 

Sundry Debtors 139.52 189.48 165.40 

Total Assets 3401.03 4140.17 4475.23 

Income Statement  

Y/E (INR mn) FY21 FY22 FY23 

Revenue 1957.80 2922.04 4189.98 

Expenses:    

Employee Cost 270.36 337.37 494.57 

Total Expenses 1649.89 2319.35 3348.03 

EBITDA 307.91 602.69 841.95 

EBITDA Margin % 15.73% 20.63% 20.09% 

Interest 97.88 121.39 161.69 

Depreciation 207.14 217.45 282.50 

Other Income 59.31 55.51 66.24 

PBT  62.20 319.36 464.00 

PAT 19.23 232.19 349.77 

EPS 0.20 4.14 6.37 
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June 20, 2024 
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Analyst Certification:  

I, Sharad Avasthi Vice President – PCG of SMIFS Limited (in short “SMIFS / the Company”), authors and the names subscribed to this Research Report, hereby certify 

that all of the views expressed in this Research Report accurately reflect our views about the subject issuer(s) or securities and distributed as per SEBI (Research 

Analysts) Regulations 2014. I also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in 

this Research Report. It is also confirmed that I, the above mentioned Research Analyst(s) of this Research Report have not received any compensation from the subject 

companies mentioned in the Research Report in the preceding twelve months and do not serve as an officer, director or employee of the subject companies mentioned 

in the Research Report . 

Terms & Conditions and Other Disclosures: 

SMIFS Limited is engaged in the business of Stock Broking, Depository Services, Portfolio Management and Distribution of Fina ncial Products. SMIFS Limited is registered as 

Research Analyst Entity with Securities & Exchange Board of India (SEBI) with Registration Number – INH300001474.  

SMIFS and our associates might have investment banking and other business relationship with a significant percentage of companies covered by our Research Analysts. SMIFS 

generally prohibits its analysts, persons reporting to analysts and their relatives from maintaining a financial interest in the securities or derivatives of any companies that the 

analysts cover. 

The information and opinions in this Research Report have been prepared by SMIFS and are subject to change without any notice. The Research Report and information 

contained herein is strictly confidential and meant solely for the selected recipient and may not be altered in any way, transmitted to, copied or distributed, in part or in 

whole, to any other person or to the media or reproduced in any form, without prior written consent of SMIFS Limited. While we would endeavour to update the information 

herein on a reasonable basis, SMIFS is under no obligation to update or keep the information current. Also, there may be regulatory, compliance or other reasons that may 

prevent SMIFS from doing so. Non-rated securities indicate that rating on a particular security has been suspended temporarily and such suspension is in compliance with 

applicable regulations and/or policies of SMIFS, in circumstances where SMIFS might be acting in an advisory capacity to this  company, or in certain other circumstances. 

This Research Report is based on information obtained from public sources and sources believed to be reliable, but no independent verification has been made nor is its 

accuracy or completeness guaranteed. This Research Report and information herein is solely for informational purpose and shall not be used or considered as an offer 

document or solicitation of offer to buy or sell or subscribe for securities or other financial instruments. Securities as defined in clause (h) of section 2 of the Securities 

Contract Act, 1956, includes Financial Instruments, Currency and Commodity Derivatives. Though disseminated to all the customers simultaneously, not all customers may 

receive this Research Report at the same time. SMIFS will not treat recipients as customers by virtue of their receiving this Research Report. Nothing in this Research Report 

constitutes investment, legal, accounting and tax advice or a representation that any investment or strategy is suitable or appropriate to your specific circumstances. The 

securities discussed and opinions expressed in this Research Report may not be suitable for all investors, who must make their own investment decisions, based on their own 

investment objectives, financial positions and needs of specific recipient. This may not be taken in substitution for the exercise of independent judgment by any recipient. The 

recipient should independently evaluate the investment risks. The value and return on investment may vary because of changes in interest rates, foreign exchange rates or 

any other reason. SMIFS accepts no liabilities whatsoever for any loss or damage of any kind arising out of the use of this Research Report. Past performance is not necessarily 

a guide to future performance. Investors are advised to see Risk Disclosure Document to understand the risks associated before investing in the securities markets. Actual 

results may differ materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to change without notice. The 

information given in this report is as of date of this report and there can be no assurance that future results or events wil l be consistent with this information. The information 

provided in this report remains, unless otherwise stated, the copyright of SMIFS. All layout, design, original artwork, concepts and intellectual Properties remains the property 

and copyright of SMIFS and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the SMIFS. 

SMIFS shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the 

system, breakdown of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of SMIFS to present 

the data. In no event shall SMIFS be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses 

arising in connection with the data presented by the SMIFS through this report. 

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: (a) Exchange Rates can be volatile and are subject to large 
fluctuations; (b) the value of currencies may be affected by numerous market factors, including world and notional economic, political and regulatory events, events in Equity & 
Debt Markets and changes in interest rates; and (c) Currencies may be subject to devaluation or government imposed Exchange Controls which could affect the value of the 
Currency. Investors in securities such as Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk.  

 

Since associates of SMIFS are engaged in various financial service businesses, they might have financial interests or beneficial ownership in various companies including the 

subject company/companies mentioned in this Research Report. 

SMIFS and its Associates, Officers, Directors, Employees, Research Analysts including their relatives worldwide may: (i) from time to may have long or short positions in, and 

buy or sell the Securities, mentioned herein or (ii) be engaged in any other transaction involving such Securities and earn brokerage or other compensation of the Subject 

Company/ companies mentioned herein or act as  an Advisor or Lender/Borrower to such Companies or have other potential/material Conflict of Interest with respect to any 

recommendation and related information and opinions at the time of the publication of the Research Report or at the time of Public Appearance.  

SMIFS does not have proprietary trades but may at a future date, opt for the same with prior intimation to Clients/ Investors  and extant Authorities where it may have 

proprietary long/short position in the above Scrip(s) and therefore should be considered as interested.  
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The views provided herein are general in nature and do not consider Risk Appetite or Investment Objective of any particular Investor; Clients/ Readers/ Subscribers of this 

Research Report are requested to take independent professional advice before investing, however the same shall have no bearing whatsoever on the specific 

recommendations made by the analysts, as the recommendations made by the analysts are completely independent views of the Associates of SMIFS even though there 

might exist an inherent conflict of interest in some of the stocks mentioned in the Research Report.  

The information provided herein should not be construed as invitation or solicitation to do business with SMIFS.   

SMIFS or its subsidiaries collectively or Research Analysts or their relatives do not own 1% or more of the equity securities  of the Company mentioned in the Research Report 

as of the last day of the month preceding the publication of the Research Report.  

SMIFS encourages independence in Research Report preparation and strives to minimize conflict in preparation of Research Report. Accordingly, neither SMIFS and their 

Associates nor the Research Analysts and their relatives have any material conflict of interest at the time of publication of this Research Report or at the time of the Public 

Appearance, if any.  

SMIFS or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for 

any other assignment in the past twelve months. 

SMIFS or its associates might have received any compensation from the companies mentioned in the Research Report during the period preceding twelve months from the 

date of this Research Report for services in respect of managing or co-managing public offerings, corporate finance, investment banking, brokerage services or other advisory 

service in a merger or specific transaction from the subject company. 

SMIFS or its associates might have received any compensation for products or services other than investment banking or brokerage services from the subject companies 

mentioned in the Research Report in the past twelve months. 

SMIFS or its associates or its Research Analysts did not receive any compensation or other benefits whatsoever from the subject companies mentioned in the Research Report 

or third party in connection with preparation of the Research Report. 

Compensation of Research Analysts is not based on any specific Investment Banking or Brokerage Service Transactions.  

The Research Analysts might have served as an officer, director or employee of the subject company.  

SMIFS and its Associates, Officers, Directors, Employees, Research Analysts including their relatives worldwide may have been engaged in market making activity for the 

companies mentioned in the Research Report. 

SMIFS may have issued other Research Reports that are inconsistent with and reach different conclusion from the information presented in this Research Report.  

A graph of daily closing prices of the securities/commodities is also available at www.nseindia.com and/or www.bseindia.com, www.mcxindia.com and/or www.icex.com.  

SMIFS submit’ s that no material disciplinary action has been taken on the Company by any Regulatory Authority impacting Equity Research Analysis activities in last 3 years.  

This Research Report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or 

other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which would subject SMIFS and affiliates to any registration 

or licensing requirement within such jurisdiction. The securities described herein may or may not be eligible for sale in all  jurisdictions or to certain category of investors. 

Persons in whose possession this document may come are required to inform themselves of and to observe such restriction.  
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Specific Disclosures 

1. SMIFS, Research Analyst and/or his relatives does not have financial interest in the subject company, as they do not have equity holdings in the subject company. 

2. SMIFS, Research Analyst and/or his relatives do not have actual/beneficial ownership of 1% or more securities in the subject company. 

3. SMIFS, Research Analyst and/or his relatives have not received compensation/other benefits from the subject company in the past 12 months. 

4. SMIFS, Research Analyst and/or his relatives do not have material conflict of interest in the subject company at the time of publication of research report. 

5. Research Analyst has not served as director/officer/employee in the subject company  

6. SMIFS has not acted as a manager or co-manager of public offering of securities of the subject company in past 12 months. 

7. SMIFS has not received compensation for investment banking/ merchant banking/brokerage services from the subject company in the past 12 months 

8. SMIFS has not received compensation for other than investment banking/merchant banking/brokerage services from the subject company in the past 12 months. 

9. SMIFS has not received any compensation or other benefits from third party in connection with the research report.  

10. SMIFS has not engaged in market making activity for the subject company 

 

Analyst holding in stock: NO  

 
 
 

Disclaimer 

Key to SMIFS Investment Rankings  

Buy: Return >15%, Accumulate: Return between 5% to 15%, Reduce: Return between -5% to +5%, Sell:  Return < -5% 

 

Contact us: 

SMIFS Limited. (https://www.smifs.com/) 

Compliance Officer:  

Sudipto Datta,  

5F Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India. 

Contact No.: +91 33 4011 5401 / +91 33 6634 5401 

Email Id.: compliance@smifs.com 

 
Mumbai Office:  

206/207, Trade Centre, Bandra Kurla Complex (BKC), Bandra East, Mumbai – 400051, India  

Contact No.: (D) +91 22 4200 5508, (B) +91 22 4200 5500 

Email Id: institutional.equities@smifs.com 

 
Kolkata Office:  

Vaibhav, 4 Lee Road, Kolkata 700020, West Bengal, India. 

Contact No.: (D) +91 33 6634 5408, (B) +91 33 4011 5400 

Email Id: smifs.institutional@smifs.com 
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