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Incorporated in 2010, Brainbees Solutions Ltd operates one of the largest multi-
channel retail platforms under the brand ‘firstcry’ with a niche focus in Mothers,
Babies and under 12 kid’s products. Firstcry has forayed into international markets
and runs online store in UAE (since 2019) and Saudi Arabia (since 2022). To further
leverage its experience in creating and scaling up brands, Company has established a
platform named ‘Globalbees’ where Indian and Global D2C brands sell their products
online and offline through modern stores. In extension of providing holistic services in
parenting categories, company also provides parenting content, develops a rapport
with mothers at a very early stage of conception and extends this bond by even
providing pre-primary schools.

Details of the Issue:

e Total issue of Rs. 4,194 Cr, consists of offer for sale amounting to Rs. 2,528 cr and
fresh issue of Rs.1,666 Cr

e The funds would be used for setting up new modern stores under the ‘BabyHug’
brand and setting up warehouses.

Investment Rationale:

e Leadership status in a niche segment
e  Growth in International Business

. o Improvement in Financials

Valuation and Recommendation:-

Firstcry has created a niche space in the mothers and early kids age category and has
strong brand reminiscence as well. Revenues have grown at CAGR of 34% during FY22-
24 on performa adjusted revenue growth. While India business has been making
margins of ~ 9%, its International business continues to bleed at operating level.
However, Management is confident of replicating India success story there as well. On
the backdrop of changing retail and ecommerce dynamics, mother and childcare
product market is expected to grow at a CAGR of 13-15% during FY24-29. Firstcry’s

" shares are available at EV/sales of 3.8x FY24 which is lower as against NYKA which is

trading at 8.4x. Given Firstcry’s leadership position in the niche segment of baby
products, we recommend Subscribe to the issue for long term gains.

Financials FY22 FY23 FY24
Net Revenues 3,598 5,262 6,481
Growth (%) - 46.3% 23.2%
EBITDA -19 -315 70
EBITDA Margin (%) -0.5% -6.0% 1.1%
PBT -74 -530 -322
Adjusted PAT -100 -484 -322
EPS -1.92 -9.32 -6.21
ROCE -0.8% -9.4% -4.0%
EV/Sales 6.9 4.7 3.8

Source: RHP, NBRR
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Company Background

Incorporated in 2010, Brainbees operates one of the largest multi-channel retail platform under the brand ‘firstcry’ with a niche
focus in Mothers, Babies and under 12 kids products. It sells its products through owned and franchise stores as well. The
company also has forayed into international markets and runs online store in UAE (since 2019) and Saudi Arabia (since 2022). To
further leverage Co’s experience in creating and scaling up brands, it has established ‘Globalbees’ platform where Indian and
Global D2C brands sell their products online and offline through modern stores.

The Globalbees house of brands cover four key categories: home utilities, fashion/lifestyle, appliances, and beauty and personal
care / home and personal care. The Co owns and operate several pre-schools in India through Edubees Educational Trust.

IPO NOTE

Firstcry’s Business is divided into following reportable segments:

> India multi-channel segment: This segment covers online platform, modern stores as well as general trade retail
distribution in India, covering both home brand and third-party products. In addition, this segment also covers
manufacturing operations in India;

> International segment: It covers operations in UAE and KSA;

> Global bees Brands segment: This segment covers GlobalBees Brands and its subsidiaries; and

» Others: It covers other businesses which are currently not material (for example, education business).

Firstcry has a network of more than 900 contract manufacturers across India and in other countries for its home brands.

Contract manufacturers

2022 2023 2024
Source: RHP, NBRR
Segment Wise Revenue Geography wise sales
0,
1% 13.82%

M India multi channel | International

M Globalbees Brands " Others M East M North mSouth " West

Source: RHP, NBRR
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Local v/s international sales distribution

2023 2024

IPO NOTE\

H International ™ Local

Industry Background

India boasts one of the highest birth rates globally, with 16.3 births per thousand people in 2022 — ~ 1.5 times that of developed
economies. Currently, per capita spending on childcare products in India stands at Rs. 9,280-9,350 for FY24. However, this nascent
spending is expected to rise due to growing awareness of childcare, child health, and wellness, coupled with increasing disposable
incomes.

India childcare products market size segmentation by categories

2022 2023 2024

H Apprel ®Consumables ® Hard Goods Toys and Game

Source: RHP, NBRR
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Indian retail market is expected to grow at a CAGR of 8-10% during FY24-29, organized retail segment is expected to grow at a
faster rate.
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Investment Rationale

Leadership status in a niche segment

‘Firstcry’ is a pioneer multichannel retailing for Mothers and Kids products in India. Backed by the strong brand recognition, Co
has developed multiple home brands like ‘BabyHug’,’Pinekids’,’cutewalk’ and ‘babyoye’, creating a niche space for itself in the
early age merchandise space. For instance, BabyHug and Cutewalk enjoys the leadership position in terms of GMV and product
assortments respectively in India.

Key operating Indicators:

IPO NOTE

2022 2023 2024
GMV 57995 72576 91211
e  Online(Rs in crore) 48347 58126 73700
o offline(Rs in crore) 9648 14450 17511
Total stores 701 904 1063
e BabyHug COCO stores 118 224 284
e  FirstCry COCO stores 8 62 151
e FOFO stores 575 618 628

Source: Company, NBRR

Firstcry works in a high-traffic retail segment where children quickly outgrow clothing sizes and need consumable items like
diapers and other baby products whose needs change as they age. Childcare products in India is currently nascent and is
projected to grow faster than key global markets.

Spend per child on CIIIt:Icae products in India Global benchmarks — spend per child on Childcare products CAGR
1IMR, FY 201 7-202 nINR, FY 2024
CAGR
FY24-29P
UsA 22,10,000-2,20,000
UK €1,70,000-1,80.000
17,800~
18200 |
i UAE %1,60,000-1,70,000
%9 280- ! KSA ¥61,000-71,000
7,925 9.350 :
26350- 6.400- 2025
6450 6,500
24620- & ' China 245,000-55,000 -
4720 @
r—— " " " "~ ~—~—/——— 1
| |
| India |} T9,280-9,350 | 13-15%
L | (315>
2017 2020 2022 2023 2024 ' 202P | —————F————————————— -

Source: Redseer Research, Company Info
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Company leverages data analytics tools to ensure better product offerings and meet customer needs and preferences. Through
its online, mobile app and modern stores, Company offers a one-stop destination/personalized shopping experience for busy
moms. Moreover, to improve its customer base, it also distributes gift hampers to new mothers through a channel of hospitals
and thus also engages in the entire new parent engagement. This has resulted in increase in the Annual Unique Transacting
Customers’ base from 6.86 mn in FY22 to 9.11 mn in FY24 for firstcry. With more transactions coming in, company is able to
drive higher operating leverage, is able to maintain better pricing and control costs.

Growth in International Business

IPO NOTE

Leveraging its experience in Indian markets, Firstcry forayed into International markets by launching in UAE in 2019 and KSA
markets in 2022. Currently Co is operating as an online platform and has plans to operate multi-channel model there as well. In
less period of time, Firstcry has become the No 1 certain specialist online platform for mother and kids category.

Revenue Segments

4281 4580

1209
897
488 754
India business International Globalbees
Revenues Revenues

BFY23 mFY24

International business has achieved scale with its revenue growing from Rs.352 Crore in FY 22 to 754 Crore in FY24. However, it
is making losses at operating levels. Company believes to achieve positive trajectory here after achieving higher revenues from
these markets.

Adjusted EBITDA Margin — International business

-19% -19%

-25%
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Improvement in Financials

First Cry’s consolidated revenues have grown at a CAGR of 59% during FY21-FY24 to Rs. 6,481 Cr. This growth is driven by
organic as well as inorganic efforts, particularly acquisition of Digital Age in May FY22.

Company has made marginal EBIDTA of 1.1% in FY24 on a consolidated basis after making losses in FY22 and FY23 at operating
level. This is because of its International business. India business is operating positively and has made margins of 9% in FY24.
Once more transactions start coming in, company would be able to drive higher operating leverage by maintaining better
pricing and control costs.

IPO NOTE

Adjusted EBITDA margin — India multichannel business

10% 9%
6%
FY22 FY23 FY24
Rs. In crores FY22 FY23 FY24
Advertising / sales cost 268.61 416.48 482.18
percentage of revenues % 11.2% 7.4% 7.4%

The company’s inventory management has successfully reduced inventory days from 149 days in FY22 to the current 92 days in
FY24, optimizing its operations.
Risks and concerns

1. Anydownturn in Global/Indian economy can adversely affect Company’s revenues and profitability.
2. Business may be adversely affected if operations at the manufacturing facilities of contract manufacturers or raw
material suppliers are disrupted.
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Valuation and Recommendation

Firstcry has created a niche space in the mothers and early kids age category and has strong brand reminiscence as well.
Revenues have grown at CAGR of 34% during FY22-24 on performa adjusted revenue growth. While India business has been
making margins of ~ 9%, its International business continues to bleed at operating level. However, Management is confident of
replicating India success story there as well. On the backdrop of changing retail and ecommerce dynamics, mother and childcare
product market is expected to grow at a CAGR of 13-15% during FY24-29. Firstcry’s shares are available at EV/sales of 3.8x FY24
which is lower as against NYKA which is trading at 8.4x. Given Firstcry’s leadership position in the niche segment of baby
products, we recommend Subscribe to the issue for long term gains.

IPO NOTE

Peer Analysis

FY24 Figures Brain Bees Solutions
Revenue 6,386 6,481
CAGR (FY20-24) 27% 59%
EBITDA Margin 5.6% 1.1%
Asset Turns (x) 2.0 0.9
CCC Days 94 48
ROCE (%) 6.0% -4.0%
ROE (%) 2.2% -8.1%
Debt/Equity 0.8 0.4
EV/Sales 8.5 3.8
EV/EBITDA 152.0 353.1
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Financials

Brainbees Solutions Limited
Consolidated Nos

Balance Sheet (Rs. Cr)

Share Capital

Other Equity

Minority Interest

Networth

Total Loans

Other non-curr liab.

Trade payable

Other Current Liab

Total Equity & Liab.

Property, plant and equipment
CWIP

Other Intangible assets / Right of {
Non Currrent Financial assets
Other non Curr. assets
Inventories

cash and cash equivalents
Bank balances

Trade receivables(debtor)
Other Current assets

Total Assets

Brainbees Solutions Limited

06™ August, 2024

FY22 FY23 FY24
81.4 81.5 81.5
3,441.7 3,374.8 3,089.3
760.1 7434 620.7
4,283.2 4,199.7 3,791.5
458.1 899.1 1,4225
685.5 1,019.4 1,072.1

642.1 7379 907.9
392.8 263.8 3163
6,461.7 7,119.8 7,510.4
2509 4216 669.2

41.4 245 0.5
2,085.6 3,113.5 3,198.8
37.8 89.1 99.6
322.7 468.2 4887
1,007.1 1,286.0 1,629.5

4315 2594 361.7
1,838.1 920.0 3121
157.8 2251 2184
2889 3124 5319

6,461.7 7,119.8 7,510.4

P&L (Rs. Cr) FY22 FY23 FY24
Net Revenue 3,597.5 5,262.2 6,480.9
% Growth - 46% 23%
Purchases of stock in trade 2,407.1 3,529.7 4,163.2
% of Revenues 66.9% 67.1% 64.2%
Employee Cost 367.7 772.2 686.5
% of Revenues 10.2% 14.7% 10.6%
Other expenses 8420 11,2753 1,560.7
% of Revenues 23.4% 24.2% 24.1%
EBITDA -19.3 -315.1 70.5
EBITDA Margin -0.5% -6.0% 1.1%
Depreciation 1341 296.3 370.9
Other Income 1214 98.8 94.2
Interest 42.4 72.1 1154
Share of profit of an associate 0 0 0
Exceptional item 0.0 54.4 0.0
PBT -74.5 -530.3 -321.5
Tax -27.3 440 0.01
Tax rate 37% -8% 0%
Other Comprehensive income 1.9 2.5 -0.7
Adj. PAT (norm. Tax) -99.8 -4839 -322.2
% Growth

EPS (Post Issue) -1.92 -9.32 -6.21
Ratios & Others FY22 FY23 FY24

Debt / Equity 0.1 0.2 0.4

EBITDA Margin (%) -05%  -6.0% 1.1%
PAT Margin (%) 28%  -92%  -5.0%
ROE (%) 26% -114%  -8.1%
ROCE (%) -0.8% -9.3% -4.0%
Turnover Ratios FY22 FY23 FY24
Debtors Days 16 16 12

Inventory Days 102 89 92
Creditor Days 65 51 51

Asset Turnover (x) 0.6 0.7 0.9

Valuation Ratios FY22 FY23 FY24
Price/Earnings (x) -241.9 -49.9 0.0
EV/EBITDA (x) -1289.3 -79.0 353.1
EV/Sales (x) 6.9 4.7 3.8
Price/BV (x) 5.6 5.6 5.7

Cash Flow (Rs. Cr)

Profit Before Tax

Provisions & Others

Op. profit before WC
Changein WC

Less: Tax

CF from operations
Purchase/Sale of fixed assets
Sale/Purchase of Investments
Interest, dividend and other inc
CF from Investing

Proceeds from activities related tc
Repayment of Borrowings
Repayment of lease liabilities
interest & div paid

CF from Financing

Net Change in cash

Cash & Bank at beginning

Cash & Bank atend

FY22 FY23 FY24
-745 -530.3 -3215
1420 657.0 6187
67.6 126.6 297.2
-197.1 -552.7 -292.8
-255 26.7 -46.5
-155.1 -399.3 -42.1
-221.0 -238.3 -347.9
-383.4 4814 3573
113.9 61.0 53.6
-490.6 304.1 62.9
680.7 0.1 0.0
34.0 849 286.2
-57.2 -120.1 -177.3
-131  -156 -275
6444 -50.6 81.5
-1.3 -1458 1023
382.8 431.0 259.0
431.0 259.0 362.0

Source: Company Data, NBRR
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Disclosure:

Research Reports that are published by Nirmal Bang Securities Private Limited (hereinafter referred to as “NBSPL”) are for
private circulation only. NBSPL is a registered Research Analyst under SEBI (Research Analyst) Regulations, 2014 having
Registration no. INHO00001766. NBSPL is also a registered Stock Broker with National Stock Exchange of India Limited, BSE
Limited, Metropolitan Stock Exchange of India Limited, Multi Commodity Exchange of India Limited and , National Commodity
and Derivative Exchange Limited in Capital Market , Equity and Commodities derivatives segments and Currency Derivatives
Segment .

IPO NOTE

NBSPL has other business divisions with independent research teams separated by Chinese walls, and therefore may, at
times, have different or contrary views on stocks and markets.

NBSPL or its associates have not been debarred / suspended by SEBI or any other regulatory authority for accessing /
dealing in securities Market since last 20 years. NBSPL, its associates or analyst or his relatives do not hold any financial
interest (Except Investment) in the subject company. NBSPL or its associates or Analyst do not have any conflict or material
conflict of interest at the time of publication of the research report with the subject company. NBSPL or its associates or
Analyst or his relatives may or may not hold beneficial ownership of 1% or more in the subject company at the end of the
month immediately preceding the date of publication of this research report.

NBSPL or its associates / analyst has not received any compensation / managed or co-managed public offering of securities
of the company covered by Analyst during the past twelve months. NBSPL or its associates have not received any
compensation or other benefits from the company covered by Analyst or third party in connection with the research report.
Analyst has not served as an officer, director or employee of Subject Company. NBSPL / analyst has not been engaged in
market making activity of the subject company.

Analyst Certification: The research analysts and authors of these reports, hereby certify that the views expressed in this
research report accurately reflects my/our personal views about the subject securities, issuers, products, sectors or industries.
It is also certified that no part of the compensation of the analyst(s) was, is, or will be directly or indirectly related to the
inclusion of specific recommendations or views in this research. The analyst(s) principally responsible for the preparation of
this research report and has taken reasonable car to achieve and maintain independence and objectivity in making any
recommendation.
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Disclaimer:

The Research Report is for the personal information of the authorized recipient and does not construe to be any investment, legal
or taxation advice. NBSPL is not soliciting any action based upon it. Nothing in the research report shall be construed as a
solicitation to buy or sell any security or product, or to engage in or refrain from engaging in any such transaction. In preparing the
research report, we did not take into account the investment objectives, financial situation and particular needs of the reader.

The research report has been prepared for the general use of the clients of NBSPL and must not be copied, either in whole or in
part, or distributed or redistributed to any other person in any form. If you are not the intended recipient you must not use or
disclose the information in the research report in any way. Though disseminated to all the customers simultaneously, not all
customers may receive the research report at the same time. NBSPL will not treat recipients as customers by virtue of their
receiving the research report. The research report is not directed or intended for distribution to or use by any person or entity
resident in a state, country or any jurisdiction, where such distribution, publication, availability or use would be contrary to law,
regulation or which would subject NBSPL & its group companies to registration or licensing requirements within such jurisdictions.

IPO NOTE

The report is based on the information obtained from sources believed to be reliable, but we do not make any representation or
warranty that it is accurate, complete or up-to-date and it should not be relied upon as such. We accept no obligation to correct or
update the information or opinions in it. NBSPL or any of its affiliates or employees shall not be in any way responsible for any loss
or damage that may arise to any person from any inadvertent error in the information contained in the research report. NBSPL or
any of its affiliates or employees do not provide, at any time, any express or implied warranty of any kind, regarding any matter
pertaining to this report, including without limitation the implied warranties of merchantability, fithess for a particular purpose, and
non-infringement. The recipients of the research report should rely on their own investigations.

This information is subject to change without any prior notice. NBSPL reserves its absolute discretion and right to make or refrain
from making modifications and alterations to this statement from time to time. Nevertheless, NBSPL is committed to providing
independent and transparent recommendations to its clients, and would be happy to provide information in response to specific
client queries.

Before making an investment decision on the basis of research report, the reader needs to consider, with or without the assistance
of an adviser, whether the advice is appropriate in light of their particular investment needs, objectives and financial circumstances.
There are risks involved in securities trading. The price of securities can and does fluctuate, and an individual security may even
become valueless. International investors are reminded of the additional risks inherent in international investments, such as
currency fluctuations and international stock market or economic conditions, which may adversely affect the value of the
investment. Opinions expressed are subject to change without any notice. Neither the company nor the director or the employees
of NBSPL accept any liability whatsoever for any direct, indirect, consequential or other loss arising from any use of the research
report and/or further communication in relation to the research report. Here it may be noted that neither NBSPL, nor its directors,
employees, agents or representatives shall be liable for any damages whether direct or indirect, incidental, special or
consequential including lost revenue or lost profit that may arise from or in connection with the use of the information contained in
the research report.

Copyright of this document vests exclusively with NBSPL.

Our reports are also available on our website www.nirmalbang.com

Registration granted by SEBI and certification from NISM in no way guarantee performance of NBSPL or provide any assurance of
returns to investors.

Nirmal Bang Research (Division of Nirmal Bang Securities Pvt. Ltd.)
B-2, 301/302, Marathon Innova,
Opp. Peninsula Corporate Park
Off. Ganpatrao Kadam Marg
Lower Parel (W), Mumbai-400013
Board No. : 91 22 6723 8000/8001
Fax. : 022 6723 8010
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