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Play on growing consumer ware industry albeit fair valuation...  

Cello World Ltd is a prominent player in the consumer ware market in India with presence in the consumer houseware, 
writing instruments and stationery and molded furniture and allied products and consumer glassware categories. 

Company was incorporated in 2018 while the promoters was associated with Cello Plastic industrial Works ltd and Cello 
brand since 1962. 

While the company was incorporated in 2018, the promoters had launched the glassware and opalware business in 
2017 under the Cello brand and increased their revenue from operations from this business, from Rs. 1,483.59 million 
in the FY21, to Rs.2,290 mn in the FY22 and Rs. 2,760 mn in the FY23, at a CAGR of 36%. 

In 2019, the company ventured into writing instruments and stationery under the UNOMAX brand, and the company 
has increased its volumes from 230.31 million units in FY21 to 458.10 million units in FY23 at CAGR of 41.03%. The 
writing instruments and stationery business have highest EBITDA across the industry. 

Additionally, the company have launched cleaning aid business under Kleeno sub-brand in 2017 the volume of this 
brand has grown from 5.35 million units in FY21 to 7.12 million units in FY23 at a CAGR of 15.36%. 

As of 30th June 2023, company has 15,891 SKU’s across their various product categories. 

Company owns / leases and operate 13 manufacturing facilities across five locations in India, as of June 30, 2023, and 
the company is currently establishing a glassware manufacturing facility in Rajasthan.  

Company’s revenue is derived from their in-house manufacturing operations aggregated to 79.4% of the total revenue 
from operations in FY23. The remaining products (consisting mainly of steel and glassware products) are manufactured 
by third party contract manufacturers who manufacture these products with their branding pursuant to arrangements 
with them. 

Company has mainly in the three product category, consumer houseware which contributes ~65% of the total revenue, 
while writing instruments contributes ~18% of the total revenue and the molded furniture contributes ~16.5% of the 
total revenue. 

Company has a strong distribution network across its product categories. As of 30th June 2023 consumer houseware has 
717 distributors and 58716 retailers, while the writing instruments have 1509 distributors and 60826 retailers, and the 
moulded furniture has 1067 distributors and 6840 retailers   

Valuation and Outlook:  

At upper price band of Rs. 648, the IPO is valued at post issue P/E of 47.5x i.e. ~5% premium the avg valuation of its 
peers. The company has grown its revenue at a CAGR of ~31% over FY21-23 and at healthy profitability. Additionally, 
the company has 15,891 SKU’s which are some of the positives for the company. Given that, the IPO is fairly valued and 
the competition remains high in core business, We thus assign a “SUBSCRIBE for long term” rating to the IPO.  Jainam Shah 

Research Associate 

jainams@indsec.co.in  

+91 22 61146127 
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key financial summary 

Key Risks: 

 Royalty: Company does not own the trademark for their key brands, including “Cello”, “Unomax”, “Kleeno”, “Puro” and their respective logos. Such trade-
marks are registered in the name of Cello Plastic Industrial Works (“CPIW”), a member of their Promoter Group and a partnership firm owned and controlled 
by their Promoters, Pradeep Ghisulal Rathod and Pankaj Ghisulal Rathod .Company has agreed to pay CPIW, a yearly fee of 0.50% of the annual consolidated 
revenue of the business operations of their Company. As of October 15, 2023, CPIW has licensed (i) 389 trademarks and 11 copyrights to the Company; and (ii) 
34 trademarks to Wim Plast Limited. “Cello” brand name is used by one of their competitors, BIC Clichy, for its writing instruments and stationery business. Any 
adverse impact on the “Cello” brand name due to the actions of BIC Clichy, which utilizes the brand name, and any subsequent adverse order relating to the 
litigation proceedings instituted by BIC Clichy may also adversely impact their reputation and business. 

Fluctuation in key raw material prices: Company depend entirely on third-party suppliers for the supply of raw materials, including plastic granules and plastic 
polymer which are the most consumed raw materials in the production of their products. A significant portion of their expenses come from the cost of raw ma-
terials. As of FY23 cost of raw material consumed contributed 45.36% of the total expenses. So any fluctuation in the key input prices may have an adverse 
effect on their business, results of operations, financial condition. 

Dependent on the distribution network for the sales :Company is dependent on their distribution network in India and overseas to sell and distribute their 
products to consumers. As of FY23 sales dependent on distribution network  is 81%  If they are unable to maintain and grow their distribution network, their 
products may not effectively reach consumers and they may lose market share. Any disruptions, delays or inefficiencies by, among  their superstockists, distrib-
utors and retailers could adversely affect their operations and may lead to disruptions in their supply chain. 

Pre-issue and post-issue holding structure 

 Pre-issue Post-issue* 

Shareholding pattern Holding (%) Holding (%) 

Promoter &  

Promoter Group 
91.8% 78.0% 

Public  8.2% 22.0% 

Total 100% 100% 

* At upper price band 

Financial summary (Rs. mn) FY21 FY22 FY23 3MFY23 3MFY24 

Revenue 10,495 13,592 17,967 4,326 4,718 

Ebitda  2,767 3,336 4,205 968 1,192 

Ebitda margin 26.4% 24.5% 23.4% 22.4% 25.3% 

PAT 1,655 2,195 2,851 660 828 

PAT  Margin 15.8% 16.2% 15.9% 15.3% 17.6% 

ROCE 57% 39% 42% 11% 8% 
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Risk (continued) 

Reliance on third party manufacturers: Company sources certain products such as steel and glassware products from third-party contract manufacturers pri-

marily located in China. As of FY23 sales of steel and glassware products supplied by third party manufacturers is 21.35%. Company’s dependence on third par-

ty manufacturers could adversely affect their business, results of operations, financial condition. 

Seasonality: Company  business is subject to seasonality as they see higher demand of their products from their customers during the festive seasons. Further, 

their products also face varied demand based on weather conditions across the seasonal cycles. So due to this reason their business might get affected by this 

seasonality. 

Key performance Indicators  

 

 

 

Products Categories  
Entity through which product categories 
are manufactured/sold Brands  Sub-Brands  Overview of range of products offered  

Consumer Houseware Cello World Limited Cello Puro, Chef, H2O,  
Modustack, Kleeno,  
Maxfresh and Duro 

Houseware Insulatedware 
Electronic appliances                                                                                                        

and cookware,Cleaning aids,Opalware 
Glassware 
Porcelain 

Cello Industries Private Limited 

Cello Houseware Private Limited 

Cello Household Products Private Limited 

Cello Consumerware Private Limited 

Writing Instruments and Stationery Unomax Stationery Private Limited Unomax Ultron2X and Geltron. Writing instruments - Stationery 

Moulded Furniture and Allied Prod-
ucts Wim Plast Limited Cello 

- 
Moulded furniture - Allied product 

Particulars  Financial Year Three Months ended June 30 

2021 2022 2023 2022 2023 

Capacity Utilisation (Consumer Houseware) 43.30% 61.36% 79.16% 20.45% 21.60% 

Capacity Utilisation (Opal ware and Glassware) 69.91% 94.41% 88.19% 22.97% 22.57% 

Capacity Utilisation (Writing Instruments and Stationery) 40.22% 50.33% 68.12% 17.53% 19.51% 

Capacity Utilisation (Moulded Furniture and Allied Prod-
ucts) 66.93% 70.49% 69.67% 15.43% 16.23% 
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Diversified product portfolio across price points catering to diverse consumer requirements:  

Company have a diverse range of products across different product categories, types of material and price points, which enables them to serve as a “one-
stop-shop”, with consumers across all income levels purchasing their products. Company have the most diversified product portfolio among their peers, 
with products in the glassware, opalware, melamine and porcelain categories .As of June 30, 2023, company  has 15,891 SKUs across different product cat-
egories. Company offers an extensive product range across 3 product categories. Company’s diversified product portfolio, which caters to a wide range of 
consumer uses across different age groups, festive seasons and occasions, has allowed them to maintain stable growth in their revenue over the years by 
enabling them to withstand fluctuations in demand arising from seasonality of demand for certain of theirs products. During the FY21, FY22 and FY23, and 
1QFY23 AND 1QFY24,company launched 397, 169, 380, 55, and 50 new products, respectively.    

Pan-India distribution network with a presence across multiple channels 

Companies pan-India distribution network is one of the key reasons behind their efficient launch of new range of products in the past. Company  regularly 
interact with their distributors and retailers for insight into consumer preferences and market feedback, which in turn helps them to, among others, (i) 
check for product-market fit at an early stage before scaling them up, and (ii) structure appropriate pricing discounts and advertisement campaigns during 
festive seasons. 

 

 

 

Ability to manufacture a diverse range of products and maintain optimal inventory levels 

Company manufacturing capabilities allow them to manufacture a diverse range of products in-house, revenue derived from their in-house manufacturing 
operations aggregated to 79.37% of their total revenue from operations in FY23. The remaining products (consisting mainly of steel and glassware prod-
ucts) are manufactured by third party contract manufacturers who manufacture products with their branding pursuant to arrangements with them. Com-
pany own and operate 13 manufacturing facilities across five locations, with an installed annual capacity of 58 million units of consumer houseware prod-
ucts p.a., 15,000 tonnes of opal ware and glassware p.a., 705 million units of writing instruments and stationery products p.a. and 12.8 million units of 
moulded furniture and allied products, as of June 30, 2023. Company are currently establishing a glassware manufacturing facility in Rajasthan. 

 

Strengths  

Products categories Distribution network( as of June 30,2023) 

Consumer Houseware  717 distributors & 58,716 retailers 

Writing Instruments and Statoinery 29 super-stockists,1,509 distributors & 60,826 retailers 

Moulded furniture and Allied products  1,067 distributors & 6,840 retailers 



Page 5 

  INDSEC 
Cello World Ltd 

Source: RHP 

• Expand distribution network: Company seeks to enhance their addressable market by expanding their sales and distribution network of distributors, 
sub distributors and retailers across India .Company aims to expand their network by expanding their sales and distribution network in states where 
they are currently not very active, increase sales velocity by incentivizing their distributors and retailers to increase the volume of products sold by 
them, increase presence in existing markets abroad by expanding their distribution network and entering into new markets for writing instruments and 
stationery products. 

 

• Scale up branding, promotional and digital activities: Company intend to focus their promotional and marketing efforts in areas such as above and be-
low the line marketing, retail branding, product branding, and advertisement channels such as television, digital media and social media. Company also 
continuously seek to increase their digital presence and engagements and engage in brand associations. As of three months ended June 30,2023 mar-
keting expenses and advertising expense as a % of the total revenue was 0.59%. 

 

• Grow manufacturing capabilities and expand production capacities: Company intends to grow their manufacturing capabilities so that they are able to 
quickly and effectively respond to increases in market demand for their products, in order to continue to grow their business. Company currently  in the 
process of setting up a glassware manufacturing facility in Rajasthan, which is expected to have an installed annual capacity of 20,000 tonnes of glass-
ware p.a.. Currently company relies on the import of glassware from third party suppliers outside of India, their planned establishment of a glassware 
manufacturing facility is expected to lower their dependence on the import of glassware. Further, company have also recently expanded their opalware 
capacity in their manufacturing facility in Daman to increase their installed annual capacity to 25,000 tonnes of opalware p.a. 

 

 

  

 

Strategies   
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• In FY 2022, the total retail market reached a value of $844 Bn whereas the organized retail market had a value of $109 Bn, contributing to ~13% of the 

total retail market in India.  

• By FY 2027, the values for total retail and organized retail are expected to reach $1,418 Bn and $325 Bn respectively, exhibiting CAGR of ~11% and 24% 

for total and organized retail respectively from FY22 to FY27. 

 

 

 

 

 

 

 

• The Indian Consumer ware Market is broadly divided into two categories, Consumer Houseware and Consumer Glassware.  

• Consumer Houseware includes  Hydration, Cookware, Insulated Ware, Lunchboxes, Storage Containers, Melamine, Small Kitchen Appliances and Clean-

ing Products.  

• Consumer Glassware includes Opal ware, Glassware and Porcelain.  

• This market has witnessed steady growth over the years with market size increasing from Rs 305 Bn in FY20 to Rs 348 Bn FY22 growing at a CAGR of 

6.9% and Rs 565 Bn Cr in FY27 growing at a CAGR of 10.2% for the period FY 2022-2027. 

• Various factors like increasing disposable income, nuclearization of families, and growing demand for organized and functional kitchen spaces are fur-

ther adding to the growth of the Indian Consumerware Market. 

 

Industry overview  

Growth bifurcation in the retail market in India  

Particulars  

CAGR 

2015-20 2022-25P 2022-27P 

Total Retail in India 10.1% 11.3% 10.9% 

Unorganized Retail 9.1% 8.2% 8.3% 

Organized Retail 19.1% 28.8% 24.4% 

Modern Retail (Brick and Motar) 11.9% 27.5% 23.0% 

E-commerce/Online Retail 43.4% 30.4% 26.0% 

Share of Organized Retail 8.2% 15.7% 12.2% 
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Peers  

Company Name CMP Revenue(In mn) PAT (In mn) ROCE P/E D/E

Cello 648 17,967 2661 42% 47.47 0.62

Borosil Ltd 387 10,110                900 11% 50.59 0.12

Kokuyo Camlin ltd 139 7750 240 12% 57.97 0.21

La Opala RG Ltd 427 4520 1230 22% 40.81 0.02

Stove Craft Ltd 499 12810 360 13% 51.49 0.49

TTK Prestige Ltd 775 27770 2530 18% 43.78 0.08

Linc Ltd 862 4870 370 31% 33.39 0.01

Hawkins Cookers Ltd 7015 10060 950 46% 40.23 0.15
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BUY : Expected total return of over 15% within the next 12-18 months. 

HOLD : Expected total return between 0% to 15% within the next 12-18 months. 

SELL : Expected total return is negative within the next 12-18 months. 

NEUTRAL: No investment opinion, stock under review. 

Note: Considering the current pandemic situation, the duration for the price target may vary depending on how the macro scenario plays out. Therefore, the duration which has been mentioned as a period of 12-18 
months for upside/downside target may be higher for certain companies. 

INDSEC Rating Distribution 

DISCLOSURE 

DISCLOSURE 

BUSINESS ACTIVITIES: 

Indsec Securities and Finance Limited (ISFL) is a corporate member of BSE (Equity, WDM segment), of NSEIL (Equity, WDM, Futures & Options and Currency Derivative segments) and has also secured membership of the MSEI Exchange (Currency 
Derivative Segment) vide registration No. INZ000236731. ISFL is an AMFI Registered Mutual Fund Advisor (MRMFA) vide Registration Number 9194. ISFL is also a Depository Participant of the National Securities Depository Limited (NSDL) and a 
SEBI registered Portfolio Manager. With this setup ISFL is in a position to offer all types of services in the securities industry. 

Since inception company’s focus has been on research. In view of its research capabilities ISFL focused mainly on institutional business and is today empaneled with most of the local financial institutions, insurance companies, banks and mutual 
funds. ISFL has grown from being a medium size broking outfit to become one of the largest capitalized Indian broking company offering the complete range of broking services. 

ISFL was incorporated on 28th July 1993 and doesn’t have any associates/ subsidiaries. ISFL is a registered Portfolio Manager under SEBI (Portfolio Managers) Regulations, 1993 vide registration No. INP000001892. 

DISCIPLINARY HISTORY: 

• No material penalties / directions have been issued by the SEBI under the securities laws, SEBI Act or Rules or Regulations made there under 

• No penalties have been imposed for any economic offence by any authority.  

• No material deficiencies in the systems and operations of the Company have been observed by any regulatory agency. 

• There are no pending material litigations or legal proceedings, findings of inspections or investigations for which action has been taken or initiated by any regulatory authority against the Company or its Directors, principal officers or em-
ployees or any person directly or indirectly connected with the Company. 

DECLARATION: 

• ISFL/Research Analysts or their associates or their relatives do not have any financial interest in the subject company (ies); 

• ISFL/Research Analysts or their associates or their relatives do not have actual or beneficial ownership of 1 % or more in the subject company (ies); 

• Directors may have actual or beneficial ownership of 1 % or more in the subject company (ies);  

• ISFL/Research Analysts or their associates or their relatives do not have any material conflict of interest in the subject company(ies) at the time of publication of this document; 

• ISFL has not received any compensation from the subject company (ies) in the past twelve months; 

• ISFL has not managed or co-managed public offering of securities for the subject company (ies) in the past twelve months; 

• ISFL has not received any compensation for investment banking or merchant banking or brokerage services or any other service from the subject company (ies) in the past twelve months; 

• ISFL has not received any compensation or other benefits from the subject company (ies) or third party in connection with this document; 

• None of the research analysts have served as an officer, director or employee of the subject company (ies); 

• ISFL has not been engaged in the market making activity for the subject company (ies); 
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GENERAL TERMS AND CONDITION/ DISCLAIMERS: 

This document has been issued by ISFL and is for informational purposes only and is not intended as an offer or solicitation for the purchase or sale of security. 

This document has been prepared and issued on the basis of publicly available information, internally developed data and other sources believed to be reliable. However, we do not guarantee its accuracy and the information may be incomplete 

and condensed. Note however that, we have taken meticulous care to ensure that the facts stated are accurate and opinions given are fair and reasonable, neither the analyst nor any other employee of our company is in any way responsible for 

its contents. The Company’s research department has received assistance from the subject company (ies) referred to in this document including, but not limited to, discussions with management of the subject company (ies). All opinions, projec-

tions and estimates constitute the judgment of the author as of the date of this document and these, including any other information contained in this document, are subject to change without notice. Prices and availability of financial instru-

ments also are subject to change without notice. While we would endeavor to update the information herein on reasonable basis, we are under no obligation to update or keep the information current. Also, there may be regulatory, compli-

ance, or other reasons that may prevent us from doing so. 

Securities recommended in this document are subject to investment risks, including the possible loss of the principal amount invested. Any decision to purchase/sale securities mentioned in this document must take into account existing public 

information on such security or any registered prospectus. The appropriateness of a particular investment, decision or strategy will depend on an investor's individual circumstances and objectives. The securities, instruments, or strategies dis-

cussed in this document may not be suitable for all investors, and certain investors may not be eligible to purchase or participate in some or all of them. Each recipient of this document should make such investigations as it deems necessary to 

arrive at an independent evaluation of an investment in the securities of companies referred to in this document (including the merits and risks involved). 

This document is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use 

would be contrary to law, regulation or which would subject the company to any registration or licensing requirement within such jurisdiction. Further, this document is not directed or intended for distribution to the US taxpayers covered under 

US Foreign Account Tax Compliance Act (FATCA) provisions. The securities described herein may or may not be eligible for sale in all jurisdictions or to certain category of investors. Persons in whose possession this document may come are 

required to inform themselves of and to observe such restriction 

This is just a suggestion and the company will not be responsible for any profit or loss arising out of the decision taken by the reader of this document. Any comments or statements made herein are those of the analyst and do not necessarily 

reflect those of the company. No matter contained in this document may be reproduced or  copied without the consent of the company. Any unauthorized use, duplication, redistribution or disclosure is prohibited by law and will result in prose-

cution. The information contained in this document is intended solely for the recipient and may not be further distributed by the recipient. The Company accepts no liability whatsoever for the actions of third parties. 

The research analyst(s) of this document certifies that all of the views expressed in this document accurately reflect their personal views about those issuer(s) or securities. Analyst’s holding in the stocks mentioned in the Report:-NIL 

DISCLOSURE 


